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Latest Launches

A BRILLIANT
DESIGN

Frederick Bouchardy, founder of
the Jova candle brand, launched a
new line of luxury candles called
Plome at Meiman Mancus this past
holiday. Bouchardy and his design
geam, industrial designer Susan
Scior and graphic designer _]'u]i:.!l
Kots, paid close attention 1o the
desigm of the ooter packaging. The
resull is a8 unbque custom carton that
ook a vear 1o design

The carion features tuck-sivle
Naps. Instead of being located on the
carton’s top and bottom, the flaps
are on the carton’s sides, enabling
cuomers o open the carton (nodm
either side. Housed within the canon
iz an open-cnded box Bouchardy
refers 1o as an E-Mute. This E-fluic
houses the candle’s frosted glass
container and can be did our of the
CArLon.,

Bouchardy savs that he chose the
E-flute for both practical and acs-
thetic reasons. First, the E-Mlutcs
thick cardboard protects the glass
conlaimer. Secondly, it makes for an
unusual presentation. “We really
wanted 1o make it a full 1"1|.|~|:J".i-|"l'l|:r
when the customer opens this car-
ton,” he savs, “When you open the
carvon, you see thar the beauriful
candle is tucked away inlo same-

thing really safe. You realize that
someone has gone 1o lengths (o
ensure that the candle you purs
chased 1s safe.”

I'he contours of the carton and
ithe F-luic were inspired by the can-
dle’s hourglass-shaped contaimer,
"We loved the shupe of the glass,”
sy Bouchardy, *It has a very sensp-
il but gsubtle curve 1o 8. The caron
was meant 1o reflect thar” The
eclges on the Font of the carton are
cancave, The E-llute’s open wall was
ctit oul with concave edges.

Customers might also notice
other thoeghilul deails that enhance
the experience of opeming the ¢ar-
ton. For instance, when customers
alide the E-flute aut, they might see
a description aboul the candle thar is
printed on one of the E-flute’s walls.
However, they would onhy niotice this
description il they slid the E-[ute
ot from a cerfain side of the car-
ton. "If you apen the canon from
i ather side, vou might never knosw
about 1the de 1.:.-ri1ni|:m." SAVE
Euurhmd'!.' “We kind of like tha
aboat 1. I castomers don’y ever see
the desc rip-1i.nn. thyem it Ijl.:l.l WIAR'L
meant to he”

Bouchardy also paid close atten-
tion 1o color-matching the packag-
ing. He asigned a signaure color to
cach of the candles’ [0 scenti. The
graphics, the E-flute, and the inside

of the cartons werc all color-
maiched. “When customers open
the carton, they get a huge burst of
color both from the E-[lute and the
inside of the outer carton,” sayvs
B-ml.('h'.inﬂ'g'.

The carton was produced by Ares
Prinung & Packapng. 1he outer car-
ton was made from 24-pt solid-
bleached-slfe board. *Fredenicks
vision of a unique folding carton
challenged Ares's design staff to use
their creative skills 1o satisfy his
uncompromising standards,” says
Gieorge Filippedis, vice president of
Ares Printing & Packaging.

A REFRESHING
Look

One of Bourjois's most popular
gilt set packages has been a paper-
board base with a slide-on plastic Ld.
Bourpais. previously used this pack-
age for i Accessor-Eves, Kiss du
jour, and Mis Behavin git sets (oo
ered in CPC Packaging's May/June
2005 ssue]. In addion to cosmetics,
the kits sumetimes include bonus
items such as a tank top or a pair
of fishner siockings, In November
2003, Bourjois retailed the same
stvle of package for its limited-
edition Cockiail gift acis,

The Cockiail gift sets were devels
oped by design firm Dragon Rouge.
There are [our different ks, each
containing an cve shadow, a mas-
cara, and a lip gloss. The slide-on
lids were updated [or the new ki,
“The illustrations ure playiul to
make the cocktail ets Qirtatious and
fan.” says Maiken Erstad, design
director for Dragon Rouge. “They
play with light and dimension.”

Erstad savs that Dragon Rouge
wanted to give the kits a cosmopoli-
ian feel, Tu oved with but decided
against the idea of using illustrations
of different cartoon girs, “The idea
with the Cockiail set was 1o capiure
different personalitics thay girls
have,” says Erstad. “In the pasr,
Bourjois had used illustrated grls as
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